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KFC dances to beat
of familiar drummers

When something works in the

world of advertising, why dump it?
Ebel Signorelli Welke/Chicago’s
catchy spots for KFC Chicago
area franchisees have featured the
now famous Bucket Boys seen fre-
quently playing their pickle barrel
drums on Michigan Avenue. The
work has resonated with viewers,
as has the chant the boys repeated
to promote KFC's value deal: 10
pieces of chicken for $6.99. The
chant became “10-4-6-99.”
. EWS understandably didn't
want to dispense with the Bucket
Boys or the chant just to come up
with something new. So the shop
introduced a trio of new boys at
the end of the latest spot, which
also includes a number of fresh-
faced actors from the Open Door
Repertory Co. in Oak Park.

The large cast is all there as
a lead-in tothe surprise ending:
a cameo appearance by three of
Chicago’s most #ecognizable furni-
ture purveyors, the Smithe broth-
ers from Walter E. Smithe Furni-
ture. :

Having done a few commercials
of their own, the furniture boys
seem right at home seated behind
their pickle barrels and playing to
the camera.

Accustomed to advertising, the
Smithe brothers appear in the
latest ad for KFC from Ebel
Signorelli Welke/Chicago.



